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117 people attended the Hearts and Minds community conference with
thousands of  listeners tuning into the live broadcast.

115 people attended the Come Nyam Wid Me dining out events to raise
awareness of  healthier eating. 

More than 250 people in the African-Caribbean community were trained in
emergency life support.

51 facilitators already working in the African-Caribbean community were trained
in ‘Pass It On’, the BHF’s training programme for trainers (three sessions).

As a result of  the programme, NHS Nottingham City requested Pass It On
training for 21 of  their staff  and volunteers. 

£2,792 was raised in seven months for the BHF, including over £1,700 from
An Audience with Patty Dumplin, a fundraising event at a world class arts
venue. (Time and resources worth £4,657 were donated in kind to plan and
deliver the event.)

More than 550 volunteering hours were provided through the Love Hearts
volunteer team. 

120 days of  free advertising worth more than £3,500 (including editing and
recording) were donated by 97.5 kemet fm.

More than 15,000 BHF resources were distributed to the African-Caribbean
community in Nottingham.*

More than 200 people benefited from weekly Reggaerobics classes, with the
largest class in the year totalling 64 participants.

45 people signed up to the YMCA's twelve week physical activity programme as
a direct result of  enjoyingReggaerobics. Members of  this programme go on to
qualify for one year of  free gym membership. 

The programme was featured on Sky News throughout the day on 
29 December 2012.

In addition to a double page feature in the Voice, there have been six
stories/articles in the press about the Hearts and Minds programme, 
as well as numerous radio interviews and mentions.

*This is an approximate figure based on orders from the BHF made in Nottingham 
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Heart disease is the biggest single cause of  death in Nottingham and some black and
minority ethnic communities are more at risk than others. According to NHS Nottingham 
City, heart-related death rates are probably twice as high in our South Asian and African-
Caribbean communities as in the general Nottingham population, and those communities
are also three times more likely to develop diabetes.

Nottingham’s ‘Hearts and Minds’ programme, funded by the British Heart Foundation (BHF),
was designed to spread the word in diverse communities that heart disease is both
treatable and preventable. The programme comprised a number of  elements aimed at
engaging and involving diverse communities in practical activities that would help them 
to understand the small steps they can take to keep their hearts healthy. In many ways the
programme was experimental. We wanted to learn what would work well and not so well in
engaging the target communities and to capture this learning so that the successful
elements of  the programme could be replicated in other cities in the future. 

The programme was delivered in partnership with a number of  organisations including
Bright Ideas Nottingham, the African Caribbean Health Network, BME Cancer Communities,
97.5 kemet fm and mon0lisa Productions. 

From 2012 to 2013 the BHF wanted to run a programme that was aimed primarily (but not
exclusively) at the African-Caribbean community. As stated in a recent BHF press release,
the latest studies show: 

• One in four African-Caribbean adults are unaware they are at higher risk of  high blood
pressure and diabetes.

• Around one in four African-Caribbean adults in the UK do not realise their ethnicity 
increases their risk of  high blood pressure and diabetes – major risk factors for stroke 
– according to new figures from the British Heart Foundation (1) (2).

• Members of  African-Caribbean communities are twice as likely to have a stroke as 
people of  European origin (3), so it’s vital they understand how their lifestyle affects 
contributing conditions – risk factors – such as diabetes and high blood pressure.

• Members of  African-Caribbean communities have the highest risk of  high blood 
pressure for ethnic minorities in the UK (3), and they’re more than twice as likely to 
develop diabetes as the general UK population (4).

Worryingly, the latest figures also show:
• More than half  of  African-Caribbean adults (51%) don’t know the recommended ideal 

level for blood pressure (5).
• Only 36% know that the recommended amount of  physical activity they need a week 

to stay healthy is 150 minutes (2.5 hours) of  moderate-intensity activity. 
• Fewer than half  of  those surveyed (46%) know the recommended maximum daily 

allowance for salt is one teaspoon (6g).
• Just 14% know the recommended maximum waist circumference is less than 37 

inches for men and 31.5 inches for women.

Notes:

1. All figures, unless otherwise stated, are from YouGov plc. Total sample size was 101 Black Caribbean adults. 
Fieldwork was undertaken between 10 and 12 September 2012. The survey was carried out online. 
The figures have been weighted and are representative of  all UK Black Caribbean adults (aged 18+). 

2. A total of  24% of  Black Caribbean respondents didn’t realise their ethnicity put them at higher risk of  
diabetes while 28% didn’t realise their ethnicity increased their risk of  high blood pressure.

3. Healthy Living, Healthy Hearts: Information for African-Caribbean communities, published by the British 
Heart Foundation.

4. Ethnic differences in cardiovascular disease 2010, published by the British Heart Foundation.
5. The target is to have blood pressure below 140 over 85 (140 mmHg over 85 mmHg). However, the British 

Hypertension Society suggests that the ideal blood pressure is 120 over 80 (120 mmHg / 80 mmHg). 
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The 2012-2013 programme comprised:

1 Hearts and Minds - The community conference

2 The Love Hearts - A volunteer team

3 Patty Dumplin - Nottingham’s new celebrity chef

4 Come Nyam Wid Me - Dining experiences

5 Community events

6 Pass It On training

7 One Hundred Life Savers (Emergency life support training) 

8 BHF resource distribution

9 Reggaerobics

10 Awareness-raising workshops 

11 Case studies

12 Advertising, press and media
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1 Hearts and Minds - The community conference

“The conference raised awareness of how important 
it is to raise awareness amongst BME communities 
to participate in an active and healthier lifestyle.” 

“It showed us how easy it is to empower friends,
family and the local community in taking better care 
of our heart and mind.” 
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The Hearts and Minds programme was launched on 27 June 2012 at the Hearts and Minds
community conference held at the world class venue, the Nottingham Contemporary art gallery.
The event was launched by Ali Orhan from the British Heart Foundation and Nigel Cooke, 
Chief  Executive of  the local strategic partnership, One Nottingham. The conference 
was compered by charismatic journalist, producer and presenter Trish Adudu, alongside
presenter Christine Belle from Nottingham’s licensed community radio station 97.5 kemet fm.
97.5 kemet fm provided a live broadcast from the event, making it accessible to thousands
of  listeners; the station has an audience of  over 50,000 people. One hundred and seventeen
people attended the actual event, which was oversubscribed.

Guest speakers included:
• Dr Chris Packham, Associate Medical Director, Nottinghamshire Healthcare NHS Trust
• Lynnette ‘Happy Hormones’ Webbe, volunteer from the African-Caribbean community
• Purnima Vadera, The Stroke Project 
• Nadeem Haider, Community Empowerment Officer, Muslim Community Organisation. 

The event offered a varied and engaging programme of  awareness-raising presentations,
audience discussions, patient experience, competitions, demonstrations and
resources/information dissemination. The main aim of  the event was to introduce the 
programme of  activities for 2012-2013. The audience was introduced to the ‘Love
Hearts, the new team of  community volunteers ’ and Nottingham’s new ‘celebrity’ chef, Patty
Dumplin. The Love Hearts and Patty Dumplin would be supporting the work with the African-
Caribbean community during the year. The audience also had the opportunity to sample some
of the activities that would be provided during the year, such as Reggaerobics with Carol
Burrell. The event launched the series of  radio advertisements that were to be broadcast
throughout the year, and lunch gave participants the opportunity to taste two of  the recipes
from the British Heart Foundation’s traditional menu for African-Caribbean communities. 

Participants at the 2011 conference had made the strong recommendation that the 2012
conference should also have a focus on mental health in relation to cardiovascular disease.
The event, therefore, showcased the work of  volunteers and local people, including
Champions of  Change for mental health. ‘No health without mental health’ was also
discussed in a section about ‘The Integration Challenge’, which is a high priority for
Nottinghamshire Healthcare NHS Trust. The conference was also a means to engage
participants in the new model for Healthwatch Nottingham. 

A short evaluation report was written, based on forms completed by people attending the
conference (see Section D of  this report for a link to the evaluation).





2012-2013 

11

Outcomes/Strengths 

• Education - All of  the 69 people who filled out the evaluation form reported that they 
had learned new information/facts through attending the conference, especially in 
relation to heart health and stroke prevention.

• Raising awareness of  services available - All 69 people told us of  at least one new 
health and well-being service that they had discovered through attending the 
conference.

• Inspiring change - Everyone who filled out an evaluation form expressed a desire to 
“make changes” to their lifestyle. These changes ranged from improving their diet to 
taking more time to relax and de-stress.

• Encouraging peer support - Attendees reported that they would use the information 
they had learned at the conference to educate their friends, their family and other 
community members who had not attended the conference.

Recommendations

• Consider a larger venue for the event, as the conference was oversubscribed.
• The radio broadcast was a huge success; however, we can tailor the programme to 

be even more engaging to listeners (e.g. by mixing in some pre-recorded material).
• The 2013 conference will need to attract more people from South Asian groups as the 

partners will be launching a programme aimed at these communities. 
• Continue to cap the numbers of  statutory sector places on future conferences in order

to ensure the greatest community benefit.
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"I learnt about looking after my health better, by reducing the amount of salt and 
fat I used. I participated in exercise through the reggaerobics, met new people 
I would not normally have had the chance to meet, participated in training and learnt
additional new skills. I have become more confident in talking to others (especially
the African-Caribbean elderly) about heart health issues. I participated in heart health
matters at local doctors’ surgeries, worked alongside Patty Dumplin and participated
in a health and well-being session on Kemet Radio. Attending the volunteers’ team
meetings helps me to share experiences with other volunteers and understand what
is required."

Bettina

"I have enjoyed the programme. My knowledge and confidence has increased and it
has added to my health and wellbeing. I particularly enjoyed reggaerobics, meeting
new people, and resource distribution, which involved sharing and passing on the
knowledge I have gained to other people." 

Dudu
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The project recruited a team of  culturally competent men and women who wanted and had
the skills to volunteer in the African-Caribbean community. The Love Hearts supported the
community conference, Come Nyam Wid Me dining events, the large community events,
resource distribution and the training events. They also occasionally helped at
Reggaerobics. One volunteer knitted heart-shaped pincushions to raise funding for BHF.
Also, two Love Hearts volunteered on a weekly basis, editing film footage and updating
social media in relation to the project (the project blog, Facebook and Twitter).

Outcomes/Strengths

• Seven regular volunteers worked on the programme, with others providing very 
occasional support. 

• More than 550 hours of  volunteering were donated to the BHF through this team. 
Love Hearts volunteers organised a community event that included health awareness 
training, and a Reggaerobics taster session. They helped the project to distribute 
thousands of  BHF resources and promote the opportunities offered by the Hearts and
Minds programme.

• Two Love Hearts shared their personal experience and promoted the project in the 
media via local radio interviews.

Recommendations

• We recruited volunteers in time for the community conference. Whilst this worked in 
terms of  launching the programme, when it came to delivering the activities over the 
year, it transpired that some volunteers would not be available at the times they were 
needed. It is recommended that next year the Love Hearts are recruited to individual 
job roles and that the programme is planned before they are recruited so that we 
know all volunteers are available when required.

• We recruited twelve volunteers, and among these, seven proved much more active 
than the others. To avoid having a larger number of volunteers in future, the suggestion of  
having job roles/descriptions and recruiting volunteers to these should help.
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“The main reason why I decided to work with the Love Hearts volunteers
was to go out there and capture people’s hearts and minds. Using the
valuable resources supplied by BHF seasoned with a little humour has
helped me reason with people, and helped them better appreciate that
the heart that pumps the force of life deserves maybe more thought and
care than it receives. I hope to encourage people to take time to think
about the impact of their life choices and their heart health and for
them to see how they can personally make positive changes. People
have received me with open arms and big smiles. They ask why I am
so large and I tell them I am trying to make changes too and if I can so
can you.” 

Patty Dumplin (mon0lisa Productions)



2012-2013 

15

Performance artist, mon0lisa Productions, developed a new British Heart Foundation
character, Patty Dumplin. The aim of  the character is to present heart health information 
in an engaging, enjoyable and, where appropriate, comic way. 

The character:

• worked alongside the presenters at the community conference, led the Reggaerobics 
demonstration / ‘have a go’ section with the fitness instructor and facilitated an 
audience quiz

• helped to plan and co-facilitate the ‘Come Nyam Wid Me’ events
• took part in the Caribbean Carnival parade 
• made three appearances at Reggaerobics classes 
• introduced and took part in the emergency life support training
• took part in 11 radio, TV and newspaper interviews 
• produced and recorded a series of  four radio advertisements with the following 

messages:
• reducing salt
• smoking cessation
• physical activity
• healthy eating 

• produced and recorded radio advertisements for Reggaerobics and for the charity 
fundraising event (see below)
• wrote a song for the British Heart Foundation events in Nottingham.

Outcomes/Strengths

• Patty took part in 11 press interviews to raise awareness of the BHF’s work in Nottingham. 
• ‘An Audience with Patty Dumplin’ was sold out and raised £1,779 for the BHF.
• Patty has proved to be a character who can engage all age groups in the African-

Caribbean community. She is also a character who can engage across communities.

Recommendations

• mon0lisa Productions is already planning a programme of  activities to increase the 
extent of  Patty’s access to the African-Caribbean community in Nottingham in 2013-14.

• Due to popular demand, it is highly recommended that a similar fundraising event is 
planned for next year, with plenty of  notice.

An Audience with Patty Dumplin

To provide added value to the programme, mon0lisa Productions also organised a fundraising
event entitled ‘An Audience with Patty Dumplin’. The event, again, raised awareness of  the
BHF’s work in Nottingham as well as providing a high quality programme of  live music,
entertainment and audience participation. 
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“It was a great night out and we learned a lot about cutting out salt and
the effect it can have on your blood pressure.”

“This is a great programme for the black
community. It makes the messages easy to
digest!”
“Can we do it again please?”

Comments from participants

Pictured: Richard Newland (Chef from Jamaican Ways), Patty Dumplin and some of the men at Come Nyam Wid Me

Four ‘Come Nyam Wid Me’ events were held at two local African-Caribbean restaurants,
Jamaican Ways and Chez Cors. These provided the opportunity for more than 100 members
of  the African-Caribbean community to sample and learn how to prepare healthy recipes
from the British Heart Foundation’s traditional menu. The chefs showed the audience how
the recipes were prepared, and discussed the health benefits of  the recipes and ingredients
before serving the meals to their guests.

Patty Dumplin worked with the restaurants’ chefs to design and deliver events which
provided live music and a great dining experience, with the opportunity to raise
awareness about the relationship between healthy ingredients, portion size and heart
health. Patty Dumplin working with the chefs provided a fantastic comedy factor, which
made the messages of  health risks more light-hearted. Health information was presented 
in an ‘easy to digest’ way.
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The feedback from the events was overwhelmingly positive. The events gave people a
chance to network and to share cooking ideas from the African-Caribbean traditional menu
with other members of  the African-Caribbean community. The food was very well cooked
and presented and people provided immediate feedback on the BHF recipes. 

The events were supported by the Love Hearts community volunteers.

The venues and dates of  the events were: 
• Chez Coors www.chezcoors.com

Monday 12 November, 7 pm, and Monday 19 November, 7 pm 
• Jamaican Ways www.jamaicanways.co.uk

Monday 26 November, 7 pm, and Monday 3 December, 7 pm. 

Outcomes/Strengths

• 115 people benefited from this activity.
• The events were free and therefore accessible to all. However, participants did make 

donations to the BHF.
• All participants were able to identify a small step they could take towards a healthier 

heart. Many identified salt reduction.
• Local people appreciated that, through this work, the BHF is not only working with 

the African-Caribbean community but also supporting local organisations and 
businesses.

Recommendations

• The partners may want to seek other funding sources to repeat these events. 
• Participants suggested a series of  cooking lessons based on the BHF recipes.
• Organisers should seek ways to include other African-Caribbean restaurants in 

Nottingham which are keen to get involved in BHF activities.

www.chezcoors.com
www.jamaicanways.co.uk
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“I thought it (The British Heart Foundation) was just a
charity shop. It’s really good - what you are doing.”

Member of the public 

On 18 August 2012, a team of  staff  and Love Hearts volunteers held a stand at the
Nottinghamshire Caribbean Carnival, which attracts around 10,000 people from Nottingham
and across the UK. 
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Outcomes/Strengths

• The event raised £162 for the British Heart Foundation
• The event was a great opportunity to showcase the work of  the national charity.
• Due to the sheer numbers of  people spoken to, it is difficult to give an accurate figure 

of  numbers engaged. However, the partners had 5-6 staff  and volunteers on the 
stand or out in the crowd at any one time and they were kept constantly busy. 

Recommendations

• The team will need to consider how the event is staffed next year and whether we do 
intense resource distribution or use the event to collect donations and raise awareness
of  the BHF’s work in a more participative way.

The team took part in the Carnival parade with their Love Heart mascot and Patty Dumplin.
They teamed up with a local award-winning Carnival youth troupe who kindly agreed to
incorporate the BHF into their space. The Love Hearts gave out Love Heart badges and
collected donations.

In the main field the team shared a space with 97.5 kemet fm (the local radio station
previously mentioned) which was one of  the most popular stands at the event. They used
this as a base to distribute resources, discuss the work of  the BHF and collect donations. 
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“Me and my family do fundraising events for the British Heart Foundation.
It’s great to see the British Heart Foundation at events like this.”

Member of the public

A team of  five staff  and volunteers staffed the two-day Nottinghamshire Pride Festival.
Again, we took part in the Pride march and had an information and fundraising stand. The
first day all five staff  were kept constantly busy with enquiries from members of  the public.
The second day was much quieter.

Outcomes/Strengths

• Donations to the British Heart Foundation totalled £149.
• The event was a visible way for the BHF to demonstrate that it wants to engage with 

the Lesbian, Gay, Bisexual and Transgendered (LGBT) communities. 
• This is the first time the BHF has supported an LGBT event outside London. 
• A family from Clifton came forward to offer to hold fundraising events in Nottingham for

the BHF.

Recommendations

• If  the BHF wishes to staff  this event again next year, it should consider staffing it on 
day one only. 
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“I had some training with the NHS, but needed to update as it was a
while ago. The Pass It On training was really good and very interesting. 
I liked the kit and the fact it had resources that appeal to the black
community. The trainers were professional too. I really enjoyed the day.” 

Jackie Brown - Volunteer and former NHS Heart Health Trainer

Pass It On (PIO) is a train-the-trainer programme which gives experienced facilitators 
the tools and know-how to deliver awareness-raising sessions in communities.
Nottingham’s African-Caribbean community was introduced to Pass It On Training in 2011.

The 2012/13 Hearts and Minds project provided an opportunity to train more BME community
members. POI training was also offered to local health and social care workers with a BME
community remit. Each session was delivered in one day with a break for a healthy lunch. 

• 51 BME community members received signed BHF PIO certificates after attending 
three training sessions. More than 70 were recruited.

• More than 90 BME community members are now trained to deliver BHF PIO 
training, including those trained in 2011. 

Training dates

• 14 June 2012 (Delivered at African Institute): 25 were recruited, 25 confirmed, 
19 attended training. 

• 1 December 2012: 26 were recruited, 21 confirmed, 13 attended training.
• 28 February 2013: 35 were recruited, 30 confirmed, 19 attended training. 

A PIO session to be hosted by Blue Mountain Women’s Group was cancelled when online
registration was introduced. The group includes articulate retired nurses with limited IT expertise.

In addition to all Love Hearts volunteers, community leaders signed up for training, including
key contacts from black majority membership churches operating in diverse areas of Nottingham.
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Representatives from the following organisations received PIO training:

Faith community organisations

• The Full Gospel Revival Centre (The Meadows, Nottingham)
• The New Testament Church of  God (Carlton, Nottingham)
• The Church of  God of  Prophecy (Arnold, Nottingham)
• Seventh Day Adventist Church (Central Nottingham branch)
• The New Generation Church (Basford, Nottingham)
• Elohim (St Ann’s, Nottingham)

Community organisations/groups

• The Afro-Caribbean National Cultural Association (ACNA)
• The African Institute for Social Development (this organisation represents diverse 

African organisations)
• Shiefton Supplementary School
• Africa House (Nigerian)
• Blue Mountain Women’s Group
• Champions of  Change (cancer services)

Three sessions were hosted by BME Cancer Communities in central Nottingham for
accessibility. One session was hosted by the African Institute for Social Development.

Outcomes/Strengths

• African-Caribbean resources within the kits (particularly boxed playing cards) helped 
to deliver key messages in a culturally acceptable way with which BME learners 
identified.

• BHF trainers were able to engage and create new links with leading contacts from the 
Nottingham African-Caribbean community. African contacts trained introduced newer 
ethnic groups to the BHF, and opened new doors to the diverse local African community. 

• The BHF received direct information and feedback from learners to inform the 
development of  future BHF information and training resources. 

• NHS Nottingham City requested PIO training for 21 health promotion team staff  as a 
direct result of  the Hearts and Minds project, despite previous training delivered by 
NHS cardiovascular disease health professionals.

• Martin, a self-employed personal trainer based at a local sports centre, was so 
pleased with the PIO training and resources that he passed on what he learned. 
He delivered a training session at his workplace for staff  and primarily BME clients. 

Recommendations

• Opportunities to sign up for training should be in diverse formats. 
• The BHF should continue support for PIO trainees after the initial training session, 

to assess how community members use the kit, and monitor outcomes and impact.
• Trainees should have an opportunity to co-deliver their first PIO session with an 

experienced volunteer. (ACHN will be supporting the Director of  the Blue Mountain 
Women’s Group.)

• The training would be more likely to be taken up if  it was accredited.
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“I feel more confident now I know what to do if someone
collapses in the community. This was really good, and
needed because we have lost too many people to heart
problems.”

Event participant

“Today was good and important. Would you mind if we did it again for
those who missed it from our group?” 

Director of Shiefton Supplementary School

The British Heart Foundation’s team of  instructors trained moe than 100 people in emergency
life support in one session. 145 people were actually booked onto the event but extreme
weather conditions prevented some people from attending (including a few trainers).
However, the partners were very pleased with the turnout and the target of  100 people
trained was achieved. 

The Love Hearts volunteers supported the event, which was introduced by Patty Dumplin. 
All participants received a signed BHF certificate.

BBC East Midlands Today showed a strong interest in attending to film the event.
Unfortunately, reporting on the extreme weather conditions then took precedence. 
97.5 kemet fm provided support with promoting the event. This included playing a free
advertisement that was designed and recorded by Patty Dumplin. Local newspaper the
Nottingham Post sent a photographer and journalist to the event, and published a positive
article focusing on a Love Hearts volunteer’s experience of  CVD. BBC Radio Nottingham also
provided positive event publicity.
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How did you hear about the Emergency Life Support Training?

Why did you attend the Emergency Life Support Training?

Responses to 100 Life Savers feedback questionnaire
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What did you find most useful from the Emergency Life Support Training?

• “Bring people together”
• “All of  it”
• “It was a fun and memorable way to learn”
• “Very interactive and a fun way to learn too”
• “I learned a new skill today”
• “I found all of  the life support training very useful and enjoyed every minute of  it, 

thank you”
• “CPR and choking”
• “How to act quickly when someone is having a heart attack”
• “Refreshing my first aid training”
• “I found all of  it useful”
• “What skills were required to help someone regain consciousness and hopefully 

breathing”

What did you learn about Emergency Life Support?

• “How to save someone’s life, how useful it can be and learning about CPR”
• “CPR compressions and breath, make sure not in danger and recovery position”
• “Wearing the ring around your finger, recovery position and tongue”
• “Ratio of  compression to breath, Drs ABC, and correct recovery position”

Any other comments?

• “Well facilitated and practical course”
• “If  possible some training materials can be made available in order to refresh our 

memory after the training”
• “Very informative session, could do with more time. A bit rushed at the end”
• “Black worker groups in organisations need information”

Outcomes/Strengths

• Such was the support for the project that more thanr 100 community members came 
out in adverse weather conditions and despite significant disruptions to public 
transport and travel generally.

• The vast majority of  participants felt more confident in their skills and knowledge and 
their ability to deal with an emergency situation.

• The event was so successful that that a second event was planned with Nottingham 
community group Shiefton where a further 150 adults and children were trained.

Recommendations

• Consider offering this training to other sections of  the community next year.
• More local people need to be trained to deliver emergency life support. 
• Audio equipment should be appropriate for larger audiences.
• Emergency life suppotr trainers should have IT support if  this is not available at large 

venues.
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Partner organisations involved in the Hearts and Minds project have commended the BHF
on the high quality of  their diverse resources and the excellent information which they
promote. African Caribbean Health Network (ACHN) members were particularly pleased
to see African-Caribbean photographic images presented in a number of  publications
about conditions that disproportionately affect African-Caribbean communities.

Resources ordered and distributed

Publication title Ordered Distributed

Healthy Heart Healthy Living – African Caribbean 4,350 4,250

Traditional foods - healthy dishes (African-Caribbean)* 6,740 6,700

Be active for life 350 300

Artie Beat Picnic 650 650

Artie Beat Body 450 450

Artie Beat Play 450 450

Food Labelling 200 200

Looking after your heart 200 200

Diabetes and your heart 400 200

Angina 600 400

Stop smoking** 300 80

Heart attack 300 100

Water bottles 200 200

Artie finger puppets 80 80

Artie Beat large badges 50 50

Cut down on salt 100 100

Put your heart into walking 100 100

Be active for life 100 100

Reducing your blood cholesterol 100 100

Blood pressure 100 100

Total 15,820 14,810

*Traditional foods - healthy dishes’ was most likely to be picked up and provided a means to introduce
community members to the ‘Healthy Heart Healthy Living' booklet and other BHF publications as well. 

**‘Stop Smoking’ was least likely to be picked up by BME and low income communities. 
The majority of  booklets distributed were picked up by White British visitors.
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Publications aimed at African-Caribbeans which we initially formally agreed to distribute
included:

• African-Caribbean - Healthy Heart, Healthy Living
• Be active for life 
• Put your heart into walking 
• Blood pressure 
• Diabetes and your heart.

We also formally agreed to distribute Artie Beat children’s books and other children’s
resources, via events and local schools. Children’s resources were very popular from the
outset, and were well received in the community. We particularly targeted BME communities
with African-Caribbean educational facilities that were less likely to be aware of  the resources.

We would like to thank the BHF Manager responsible for the project for introducing us to
other useful BHF resources which we distributed in addition to formally agreed resources. 

In order to access schools, we needed to build relationships with key contacts who already
had credibility and access to local education services. Building relationships took longer
than expected, and this part of  the project is ongoing. Recent negotiations are likely to
produce future long-term benefits for the BHF.

We were conscious of  the need to gain parental verbal agreement during distribution of
children’s resources, and would check with parents or teachers present before children
received books. A handful of  parents who did not speak English did not take the books for
their children, even if  the children wanted copies. 

We chose not to target mainstream schools that were already aware of  the BHF, and which
in some cases had raised funds for the charity. Instead, in order to create long-term future
orders for BHF children’s resources, we set up relationships with key contacts as follows:

• Seeley Junior School
• Seeley School Out of  School Club Manager (African-Caribbean)

(Early Years, an organisation that supports all Nottingham City’s Out of  School Clubs, 
welcomes resources for under-resourced Clubs, which are primarily run by parents)

• Shiefton Supplementary School (most staff  and volunteers are from the African-
Caribbean community)

• Two local organisations led by African-Caribbean teachers: 
Model Behaviour www.modelbehaviour.org 
Alpha Education www.alphaeducation.co.uk
Both organisations have agreed to assist with the distribution of  BHF children’s 
resources. ACHN’s Chair is about to formalise the agreement.

In March 2013 we connected with another excellent African-Caribbean contact via
Reggaerobics, Jeannette, who holds a senior position in Nottinghamshire County Council
with a remit for infant and junior educational facilities in Nottinghamshire, including Sure
Start nurseries. The Project Coordinator met with Jeanette, who is keen to distribute BHF
resources to disadvantaged communities in areas like Mansfield and Bassetlaw. ACHN’s
Chair is about to formalise the agreement. 

There is also an option to distribute via Nottingham libraries, as demonstrated at St Ann’s
Valley Centre’s in-house library, where we were allocated a small area for limited resources.

www.modelbehaviour.org
www.alphaeducation.co.uk
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In addition to children’s resources already distributed, our new contacts will be ordering
children’s resources directly from BHF. 

Distribution via health centres

We also engaged with two local health centres located in areas with the largest African-
Caribbean and BME populations, an activity that would not have been as effective without
the committed support of  Love Heart volunteers:

• The Mary Potter Centre www.nottinghamcity.gov.uk/index.aspx?articleid=258
• St Ann’s Valley Centre www.nottinghamcity.gov.uk/index.aspx?articleid=9040

Mary Potter was the busier centre as it is well-established. St Anns Valley Centre is a new
build replacing an older health centre. Footfall increased during Black History Month and
special events, but generally volunteers did not witness large numbers of  BME community
members using the facilities. Low African-Caribbean service usage was particularly
noticeable at the new St Anns Centre, which has a ground-floor library, children’s club, and
reading club. Our volunteers spoke to black community members outside the centre and in
the local community to reach them. 

Both health centres were useful for engaging with health professionals and introducing them
to BHF resources. The smaller booklets about specific conditions (e.g. angina and blood
pressure) were particularly valued by GPs, who planned to give them to their patients after
consultations. Community workers, including nurses, appreciated publications with African-
Caribbean and South Asian photographic images.

In order to demonstrate how we targeted African-Caribbean people, we collected limited
self-reported ethnicity data in line with the demographics of  the local population.

ST ANN’S THE MARY POTTER
VALLEY CENTRE CENTRE
4 sessions 5 sessions

Ethnic origin Number of people Number of people

recorded who recorded who

visited BHF stand visited BHF stand

African-Caribbean 135 167

African 39 43

Asian (Indian) 21 6

Asian (Pakistani) 29 19

White & Black Caribbean 32 44

White 73 75

White Other 29 5

Total 358 376

www.nottinghamcity.gov.uk/index.aspx?articleid=9040
www.nottinghamcity.gov.uk/index.aspx?articleid=258
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Resources distributed at health centres

ST ANN’S THE MARY POTTER
VALLEY CENTRE CENTRE

Yes No Yes No

Heard of  BHF before today? 276 93 244 148

Resources Resources Subtotal

Healthy Heart Healthy Living 318 252 570

Traditional menus 338 307 645

Put your heart into walking 115 151 266

Be active for life 114 115 229

Guide to food labelling 216 197 413

Blood pressure 209 159 368

Reducing your blood cholesterol 210 202 412

Heart attack 116 123 239

Angina 139 107 246

Stop smoking 86 83 169

Diabetes and your heart 211 180 391

Diabetes and how 

it affects your heart 112 123 235

Heart failure 109 0 109

Looking after your heart 97 136 233

Cut down on salt 191 212 403

Water bottles 41 79 120

Balloons 1 0 1

Artie Beat - Play 89 89 178

Artie Beat - Picnic 43 97 140

Artie Beat - Body 66 103 169

Finger puppet 2 0 2

Total 2,833 2,719 5,552
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Distribution via businesses

Business owner Oscar Valentine kindly agreed to display and distribute BHF resources

Resource distribution by businesses and shops

• Shops and businesses handed the recipe books to customers. 
• All customers were pleased, surprised or impressed with the presentation and 

selection of  menus.
• Customers made positive comments such as:

• "It was interesting to see that the leaflets and healthy information are free."
• "Recipes well put together." 
• "Learning to cook without lots of salt and oil is good."
• "Not everything should be cooked with oils and powder seasoning."

• Business owners and customers tried out some of  the recipes, such as steamed 
snapper, curried green bananas, brown stew chicken. 

General comments:

“The recipe menus have helped me to pay closer attention in the preparation of food.
Although I am careful of what I eat, this has given more healthy information and choices."
"The recipe menus have helped me to look at food in a different way. Before I was frying fish
rather than steaming it. I learned that I need to reduce salt and my sugar and have regular
exercise."

Oscar Valentine commented:

“I received a lot of response, particularly from young black people who wanted to know how
to cook and prepare foods. The recipe books helped people to try out different things like
yam and chocho. They bought the products from the shop and often came back to tell me
how it tasted."
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Businesses that supported the programme

• ABM One Holistic 
• Afro and European Hair Specialist 
• All Nations, takeaway
• All Tings Caribbean, food store and market stand
• Caribbean Flavours, restaurant
• Chez Cors, restaurant
• Colin Mitchell, supermarket
• HI TEC International Hair 
• Jamaican Ways, restaurant
• Kairaba, hair and beauty shop
• Mac’s, mini-market and convenience store
• Mahogany, hair and beauty 
• Shayaa Natural Hair and Holistic Therapy
• T- Cuts, barbers
• The Bowl, Caribbean food store
• Touch of  Class, hair salon
• TY Continental, Caribbean food store 
• Ultimate Barbers
• Ultimate Look, hairdresser
• 3 CZ’s, Caribbean Catering and Cuisine 

Outcomes/Strengths

• African-Caribbean business owners were well placed to distribute BHF publications 
to primarily African-Caribbean shoppers.

• The publications became a talking point in businesses, particularly the recipes. 
This led to discussions about heart health, and the need to adopt a healthier lifestyle.

• The BHF’s traditional African-Caribbean healthy recipes attracted food shoppers to 
healthy ingredients and foods they had not tried before.

• An unexpected benefit for some authentic food retailers was an increase in sales of  
ingredients featured in the traditional menus.

Recommendations

• The BHF should build on the success of  the publications aimed at BME communities 
by producing more publications to support healthier lifestyles, in partnership with BME
retailers.

• Other booklets like the Healthy Heart Healthy Living booklet could be paired with 
menus and distributed simultaneously as in this project.
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“This is good good, good. This
cannot end – even if I have to go
to the House of Commons.”

“Just started and felt more energetic right away. Slept much better the
first night, absolutely fantastic. Fantastic workout.” 

“Great fun! Good workout - Very welcoming.”

“I really enjoy the classes. It’s fun way of keeping fit and socialising too.”

“Notice increasing endurance and exercise tolerance.”

"I feel better within myself."
Comments from participants’ action plans

Reggaerobics was developed, with fantastic instructor Carol Burrell, to appeal specifically to
members of  the African-Caribbean community. The programme started by running morning
sessions at The New Art Exchange. This venue was chosen as it has good public transport
links, had a fit-for-purpose studio space and was suitable for promotional photographs.

Reggaerobics photography by Levi Hepburn
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It soon became clear that an evening class was in demand. Also, the morning class proved
so popular that it was threatening to outgrow the venue. We therefore moved the class to a
larger (and more cost-effective) venue, The Vine Community Centre. We also added a
Thursday evening class at the venue.

Adverts on 97.5 kemet fm and word of  mouth helped us to recruit participants.

Outcomes/Strengths 

• 95% of  attendees at Reggaerobics are from the target community.
• Monday classes tend to attract 20 to 30 participants each week and Thursday classes

between 50 and 60 (with the largest attendance at 64). 
• Participants have strongly indicated that they would like the classes to continue. 
• Benefits noted in participants’ action plans include loss of  weight, increased 

motivation to do exercise, more energy, and increased social contact.
• 45 people signed up to the YMCA's twelve week physical activity programme as a 

direct result of  enjoyingReggaerobics. Members of  this programme go on to qualify 
for one year of  free gym membership. 

Recommendations

• Continue to offer Reggaerobics classes in 2013-14.
• Explore how we can sustain Reggaerobics with reduced BHF funding.
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The awareness-raising element of  the project was diverse and included attending local
events with BHF resources and the African-Caribbean PowerPoint presentation. Patty
Dumplin also contributed to awareness raising at every event she attended, and via 97.5
kemet fm radio advertisements. This helped important CVD health messages to reach those
who were unlikely to attend more formal sessions in the community.

Seven awareness sessions were booked. Three were delivered with: 
• The Meadows Community Centre African-Caribbean Women’s Group 
• Mansfield Road Baptist Church 
• New College Nottingham - BME staff  conference. 

Four were booked, but then postponed by the groups. The sessions will be delivered in the
next financial year. 

The Love Hearts volunteers and the Project Coordinator attended all booked sessions. 
Two groups have provided evaluation information to date and we await information from
the third.

Session 1

The Meadows Community Centre, Nottingham

Date: 22 October 2012

Duration: 3.5 hours. 

Fourteen African-Caribbean people attended the awareness/training event (including newly
appointed Love Hearts volunteers).

The BHF ‘Healthy Heart Healthy Living’ booklets were used to raise awareness. 

All those attending received a take-home copy as a teaching resource, prior to the session.
There were opportunities to ask questions and share experiences of  CVD throughout the
session.

Before the session, delivered by a ‘Pass It On’-trained ACHN member, participants enjoyed
a lively Reggaerobics taster session.

Participants’ comments

"Take this all over Nottingham. Very informative. Everybody should know the facts." 

"Congratulations to the volunteers, organisers and all involved in this service. It is
advisable for these discussions to be rolled out to all the black communities
throughout the country and beyond." 

"I think that the event was good and interesting. I particularly liked the Reggaerobics
and the discussion about the heart, how to eat more healthier and I think that this
should be held in schools and colleges. Some of  my friends would find this really
beneficial." 
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Session 2

Mansfield Rd Baptist Church

Date: 24 October 2012

Duration: 2hrs

Participants’ comments

"Very interesting session. I learnt new information that I was not aware of  such as the
amount of  salt in our food and the type of  oil that is not good. As I have grown older,
I am mindful of  what I eat. My greatest challenge is exercising and reducing the
amount of  salt I have."

"We should have more discussion like this. I love our food especially fried plantain,
ackee and salt fish, yam. Growing up in Jamaica, the food we ate was not a
concern. Here we are now being told something different which is very important.
For me it is about changing the way we eat and eating the right portions." 

Outcomes/Strengths

• Invitations to community events were received thanks to the credibility of  both 
partners in addition to the local publicity and the BHF’s attractive resources.

• Awareness-raising in small groups helped community members to share their 
experiences, and picked up potential case studies.

• The combination of  accurate up-to-date information and shared experiences 
strengthened the awareness message.

Recommendations

• BHF should build on the template of  BME community awareness-raising sessions that 
include face-to-face or audio-visual presentations of  patient/carer experiences to 
increase BME community awareness of  CVD.

• Evaluations of  community events should be collected using methods that suit people 
with learning and other disabilities, including partially sighted people and those with 
poor literacy. We designed evaluation forms because BHF evaluation templates were 
inadequate for the project, or unsuitable for our target audience.

• Small groups work better than pre-planned events involving large groups, where 
promised awareness-raising workshops did not always materialise, due to late starts, 
packed agendas, and time constraints. 
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Ten people who could provide case studies for the BHF were identified during the project.
Seven completed the BHF’s template form for potential case studies, as required by the
BHF protocol. 

We assumed that the BHF would contact all those we recommended as each person
recommended had a story of  interest to our target community. However this was not the
case. For example one of  the unused case studies was an international reggae musician,
well known in the local black community, who had undergone surgery and had a family
history of  CVD. We believe his story would have resounded with people from African-
Caribbean communities. 

Two of  the case studies were used by BHF: Lindsay Thompson and Lyn Rodney.

Lindsay: 

• supported the Traditional Menu evaluation 
• featured with his wife Rose in BHF’s 2012 annual report 
• attended a press conference at the BHF
• contributed his story to an article in The Voice Newspaper
• was interviewed by Sky News alongside the BHF to raise awareness of  increased 

CVD risk among African-Caribbean communities, and the importance of  a healthy 
traditional diet.

Lyn:

• provided BHF with her story and consented to photographs
• permitted BHF to film a day in her life.

Recommendations

• The BHF’s template forms for case studies should be redesigned to ask relevant 
specific questions in order to capture the background story and elements of  interest 
to the target community.

• In future, when deciding which case studies can be used, the BHF’s media team 
should consult organisations that signpost case studies to them.
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The Hearts and Minds programme was featured in the local, regional and national press
throughout 2012-2013.

Sky News 

The programme highlighted in a special feature played by Sky News throughout the day
(29 December).

The Voice

The Voice advertised and sponsored ‘An Audience with Patty Dumplin’. They ran a two-page
feature on Patty Dumplin (issue no. 1570). They also featured the programme in The Voice Online.

97.5 kemet fm 

The involvement of  partner 97.5 kemet fm has been instrumental in spreading the word
about the programme throughout the African-Caribbean community in Nottingham (and
further afield). The station has an audience of  more than 50,000 people a week.

The station:
• provided a live broadcast from the Hearts and Minds conference 
• ran four advertisements devised by mon0lisa productions with key messages about

• salt reduction
• smoking cessation
• physical activity
• healthy eating

• provided weekly updates on the programme via the health programme on the 
Midmorning Show which is co-presented by 97.5 kemet fm presenter, Christine Belle, 
and the director of  partner organisation BME Cancer Communities, Rose Thompson

• ran three months of  free advertising for Reggaerobics: this service included the 
recording and editing of  the advertisements

• ran free advertising (including the use of  recording and editing facilities) for 100 Life 
Savers – Emergency Life Support Training

• ran a free advertisement and competition for one month for the Come Nyam Wid Me 
dining experiences

• provided advertising for the fundraiser event, An Audience with Patty Dumplin
• invited Patty Dumplin to take part in live studio interviews on seven occasions
• provided shared stand space at Nottingham’s Caribbean Carnival so that the project 

was guaranteed a large amount of  ‘passing trade’.

BBC Radio Nottingham

The Sunday evening African-Caribbean show on BBC Radio Nottingham covered the
programme on five occasions. 

Nottingham Post

The programme has appeared in the Nottingham Post on four occasions. This included
coverage of  the launch event, the Emergency Life Support training and the Come Nyam Wid
Me events.

The BHF contacted the Nottingham Post to run five full-page advertisements daily from
Monday 22 to Friday 26 October 2012. 

The Post has a readership of  134,000.
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Nottingham Arrow

The British Heart Foundation contacted the Nottingham Arrow directly to place a full-page
advertisement in the Winter 2012 edition. This publication is distributed to 115,000 homes
and 180 locations including libraries, leisure centres and GP surgeries.

East Midlands Metro

The British Heart Foundation contacted the East Midlands Metro directly to place five full-
page advertisements from Monday 22 to Friday 26 October 2012.

Social media 

Social media including Twitter, Facebook and blog accounts are kept up to date on a weekly
(and sometimes daily) basis, to maintain a public profile for the project.

BBC Radio Berkshire

BBC Radio Berkshire interviewed Patty Dumplin about her involvement in the Hearts and
Minds programme in Nottingham.

Outcomes/Strengths

• The local media and social media coverage ensured that the Hearts and Minds 
programme has been publicised continuously since the launch in July.

• Most of  the activities (e.g. Reggaerobics, training courses, Come Nyam Wid Me, 
community conference) have been oversubscribed as a result of  the high visibility of  
the programme in local media, and particularly 97.5 kemet fm.

Recommendations

• The BHF may wish to produce more press releases about the programme, or this can 
be budgeted for locally.
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The British Heart Foundation has a good reputation for its BME programmes in and around
London and its general programmes across the UK. This is the first time that the BHF has
invested in a sizable BME programme outside London.

The Hearts and Minds programme has demonstrated the huge potential for the BHF to
engage in a meaningful way with BME communities outside the capital. The partners have
demonstrated over the year that they have the credibility and contacts to reach not only the
African-Caribbean community but other BME communities and other minority groups that
the BHF may find difficult to engage.

As a result of  Hearts and Minds, the BHF is becoming a household name in the African-
Caribbean community in Nottingham. Over the last year the BHF has recorded increased
calls from Nottingham to their Helpline. Many people in the African-Caribbean and wider
community previously saw the BHF as a charity shop. The Hearts and Minds programme
has helped to educate people about the much wider work of  the charity. The programme
and the BHF are even mentioned in the Joint Strategic Needs Assessment (JSNA)* for the
city. 

As a result of  the various activities of  the programme, we are beginning to capture stories of
local people who have made positive changes to their lifestyle and outlook. The programme
planned for 2013-14 will seek to capture and showcase some of  these local people, who
will, no doubt, become an inspiration to many others, not only in Nottingham but across the
UK. 

*Note: JSNAs are local assessments of  current and future health and social care needs that could be met by the
local authority, Clinical Commissioning Groups (CCGs), or the NHS Commissioning Board (NHS CB). Following
the passing of  the Health and Social Care Act 2012, local authorities and CCGs have an equal and explicit duty
to prepare Joint Strategic Needs Assessments (JSNA) and Joint Health and Wellbeing Strategies (JHWS),
through the Health and Wellbeing Board.
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Links 

For more information about the Hearts and Minds programme of  activities, 
visit the project blog: 
www.heartsandmindsnottingham.wordpress.com/
and follow us on Twitter @LoveHeartsNotts

For the Joint Strategic Needs Assessment, which provides up-to-date statistics and facts on
Heart Health in Nottingham:
www.nottinghaminsight.org.uk/insight/jsna/adults/jsna-cardiovascular-disease.aspx
The Hearts and Minds programme is mentioned in the JSNA.

For the photo gallery from the Hearts and Minds community conference:
www.tobynealphotography.photoshelter.com/gallery/Hearts-Minds-2012/
G0000eMUxDIfQMZw/2/1

Link to the Nottingham Caribbean Carnival 2012:
www.bbc.co.uk/news/uk-england-nottinghamshire-14526864

For the evaluation report from the Hearts and Minds community conference: 
www.heartsandmindsnottingham.wordpress.com

For a slide show of  the Reggaerobics classes:
www.brightideasnottingham.co.uk/news/ 
or go to the project blog, and emember to turn on your sound!

Examples of press coverage

Sky News 
http://news.sky.com/story/1031166/heart-risks-warning-for-african-caribbeans

Article in the Nottingham Post  (02/07/12) 
www.thisisnottingham.co.uk/Fighting-health-danger-heart-community/story-16474834-
detail/story.html

Article in the Nottingham Post (07/12/12)
www.thisisnottingham.co.uk/Nottingham-chef-Richard-Newland-offers-food/story-17247186-
detail/story.html#axzz2PWDFDM00

Article in the Nottingham Post (21/01/13)
www.thisisnottingham.co.uk/Vital-lesson-help-save-friend-s-life/story-17918320-
detail/story.html or www.brightideasnottingham.co.uk/news

Article in The Voice (07/12/12)
www.voice-online.co.uk/article/british-heart-foundation-launches-new-campaign

Article in The Voice (11/04/13)
www.voice-online.co.uk/article/keep-healthy-and-keep-de-heart-wealthy

www.heartsandmindsnottingham.wordpress.com/
www.nottinghaminsight.org.uk/insight/jsna/adults/jsna-cardiovascular-disease.aspx
www.tobynealphotography.photoshelter.com/gallery/Hearts-Minds-2012/G0000eMUxDIfQMZw/2/1
www.bbc.co.uk/news/uk-england-nottinghamshire-14526864
www.heartsandmindsnottingham.wordpress.com
www.brightideasnottingham.co.uk/news/
http://news.sky.com/story/1031166/heart-risks-warning-for-african-caribbeans
www.thisisnottingham.co.uk/Fighting-health-danger-heart-community/story-16474834-detail/story.html
www.thisisnottingham.co.uk/Nottingham-chef-Richard-Newland-offers-food/story-17247186-detail/story.html#axzz2PWDFDM00
www.thisisnottingham.co.uk/Vital-lesson-help-save-friend-s-life/story-17918320-detail/story.html
www.brightideasnottingham.co.uk/news
www.voice-online.co.uk/article/british-heart-foundation-launches-new-campaign
www.voice-online.co.uk/article/keep-healthy-and-keep-de-heart-wealthy
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BBC Radio Nottingham
www.bbc.co.uk/programmes/p00cs2cc/clips

Follow Patty Dumplin on Twitter and ‘like’ her Facebook pages:
@PattyDumplin 
www.facebook.com/patty.dumplin.5
www.facebook.com/patty.dumplin

Partners

African Caribbean Health Network
www.achn.org.uk

Bright Ideas Nottingham
www.brightideasnottingham.co.uk

BME Cancer Communities
www.bmecancer.com

97.5 kemet fm
www.975kemetfm.com

mon0lisa productions
www.mon0lisa.co.uk

Media design
www.daprcollective.co.uk

Proofreading
www.pdproof.co.uk

Photography
www.tobynealphotography.co.uk

www.bbc.co.uk/programmes/p00cs2cc/clips
www.facebook.com/patty.dumplin.5
www.facebook.com/patty.dumplin
www.achn.org.uk
www.brightideasnottingham.co.uk
www.bmecancer.com
www.975kemetfm.com
www.mon0lisa.co.uk
www.daprcollective.co.uk
www.pdproof.co.uk
www.tobynealphotography.co.uk
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